


The WiseCampus Mission

To increase connectivity among 
students through a college-focused, 
education-oriented social network.

We know students.



Helping & Rewarding Students

WiseCampus is an interactive learning environment focused on college 
students. The site provides a platform for students to download class notes 
they have missed and offers educational supplements, like flash cards and a 
homework answer board. Members are rewarded for their contributions to 
the site with gift cards to popular online retailers. 

We know students.



Every Member is Unique

Upon sign-up, WiseCampus members create a personal profile. During this 
ǇǊƻŎŜǎǎΣ ǿŜ ŎƻƭƭŜŎǘ ŜŀŎƘ ƳŜƳōŜǊΩǎ ƭƻŎŀǘƛƻƴΣ ǳƴƛǾŜǊǎƛǘȅΣ ƳŀƧƻǊΣ ŀƴŘ ΦŜŘǳ Ŝ-mail 
address. We recently added Facebook Connect to WiseCampus, and members 
who use this service provide us with additional information about themselves.

We know students.



Who We Reach

College Demographic:  Aged 18-24 

ω12+ Pages per 
Visit

ω39% of users 
return 
weekly

ω9 minute 
average 
sessions

ωMale 41%

ωFemale 59%

Gender Time

Page 
Views

Loyalty

We know students.WiseCampus has a presence at more than 1,000 colleges and universities 
across the United States, a number that grows each day. Attributes of the   
average WiseCampus member include:



More on the WiseCampus Demographic

WiseCampus only allows current college students with a verifiable .edu e-mail 
address to join the site. This means that a large majority of our members have 
grown up using the internet. They are proven users of social networks and 
actively seek internet applications that make their lives easier. 

Among our key demographic:

-90% of people own a computer.

-Almost all use the internet every day.

-Total spending power is $206 Billion.

-Disposable income totals $24 Billion.

Campaigns with WiseCampus help brands connect with trendsetters.

Making a connection with trendsetters leaves a lasting impression.

WiseCampus targets 18-24 year-old students, a demographic that is 
known for establishing trends. The purchasing decisions made at this stage 
ƛƴ ŀ ǇŜǊǎƻƴΩǎ ƭƛŦŜ Ŏŀƴ ōŜŎƻƳŜ Ƙŀōƛǘǎ ǘƘŀǘ ŎƻƴǘƛƴǳŜ ŦƻǊ ŘŜŎŀŘŜǎΦ 

Each message can be tailored based on advertiser specifications to 
maximize that impression. We can appeal to people nationally, regionally, 
and locally, by university and gender, and in many other ways.

We know students.



{ǘŀȅƛƴƎ !ƘŜŀŘ ƻŦ ǘƘŜ /ƻƳǇŜǘƛǘƛƻƴΧ

Å Online advertising will double by 2012 and become 
the second largest ad medium
ςInternational Data Corporation

Å Internet is continuing to demonstrate a stronger 
performance (+18.9%) than any other media category                                          
ςBusiness to Business

Å In a rough economy, US Internet Advertising will not 
only be more resilient than traditional media, it will 
actually grow ςEmarketer

Å Online advertising is once again the brightest spot in 
an otherwise moribund advertising market ςCNN 
Money

Why Advertise Online?

*Ad Spending Increases by Medium

*Survey Results of 684 B to B Marketers Jan/Feb 2008 
-B to B Magazine

We know students.



Å Leaderboard - 728 x 90
Å Wide Skyscraper - 160 x 600

Å Banner - 468 x 60

Å Medium Rectangle - 300 x 250

Å Newsletter Sponsorship

Å Mobile Marketing

Å Polling (New)

Å Text Messaging

Å Forum Branding

Advertising Campaigns We Offer

WiseCampus offers direct student advertising to brands, and individually 
customizes campaigns to reach the types of students you want to target 
at the time and place you choose.

We deliver a suite of integrated, custom advertising solutions, including:

We know students.

Leaderboard Ad



Newsletter Sponsorship

Newsletters are sent on a bi-monthly 
ōŀǎƛǎ ǘƻ ƳŜƳōŜǊΩǎ ΦŜŘǳ Ŝ-mail 
addresses. Content is education 
related and highly specified for our 
target market.




